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SR TR ERE M AR BRI GBS B  EN BN E S AR,

XEEEBRAT TikTok ZFRFEMHIL (AEO) #ET RTIRITHEE, EIIHERENAEENEER
MLBENZARRBER &, BAOTRESMNESFIAEENERAFERI LTV,
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SKHEXEERIRfE, NEEMMXME T RENARAMRESFACE, MASHMKEEAEL, %R
BRIEBN R EEMIHRIL T BA B, EREMBSFMIROIEST 718, AUEFIIMZA
(CPA) BT 20%.

“MINBVIL B SRR NEE N EENE T Hi &l
45, MBEIEFENS AppsFlyer #l TikTok WES1EXRZFH
RAXFIZOZRHFITEERENEERE, ~

Vinicius Ribeiro
NETEHTE. RENGN
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Procus
Insira seu CEP
(£3] i

Casas Bahia £Y ROI #8H

# . AIRFRYER

B 45 55%. S

Tudo que a vida pede

Casas Bahio EBARANZERH 22—, WERANEREERE, EEME 21NN 1P E
FXFE 900 ZXI[E, BRTTZHEERRZIN, Via TEEHEE TRY Casas Bahia iR K
SRR ML IRYRIN AR T R RRIZ MBIk S,

Phik:

Casas Bahia BRIHFIF TikTok 127 @ARIANED, FHIFEIBFHET RTIBMEM RO, RENET R
YFBIRRS, 1B Casas Bahio AEBISSIEEEM. Bal ANMMISRIZANARENE, M
H—F B AR A&7,

HRHg:
ML &5 ROIBIXRBIET X SRR, HIXFIRBRSERITENENNERESHR

& Ao
RNTERXAN A, Casas Bahia FFEMIR TikTok BIFEFE 1L 7%

1. fH{ER (VBO) EM T HRIESHIN AR,

2. MAREHRWL (1AEO) iRFIFIHREANENEMH, HOREFERAXESEHNAFKR
&, FINERWENENS (TeWHHmSL) .
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Casas Bahia 73 53X mF 75 5#17 7 AEAR B8N, HFA AppsFlyer £ & 217X
MERESHIRIR, RALRRKRE, WETFT TRAXRHRERABN, AARNMKLIET R
HMMEFM R BARESR URA RS ERRNE (LTV) MR ROL, ZRETFRRE
MERUXAFRAT EZZENEME, HARTERE Z BTN EREHEKR R,

AppsFlyer fi£ Casas Bahia BB ERFES TR AEE, RERE. RE. NARTAH
MBER. XEBT Casas Bahia AEAFPHWENMEURIZ, B TRENAPIRE, H
RIEA BT S8R

R

55 B gt S s AR AL, BIERALE S VBO M IAEO BIH LRI, Casas Bahia
HNNAREUERIRS T 44%, EXFMMHEANGERBIZIT, Casas Bahia AR ROI B FIER
BARBY 55%, XREEINETT FRGEKRIKBEIN.

“Via Hllaf—KBtsk R EARTEHE R FIEE ISR THETD
g, {15 AppsFlyer #1 TikTok FIASEFS1E, B
I E T — MM RN BIEIFRENE, £33
LM, TikTok JEMTNEKER RBHNEEMHER
ME, 7

Bruno Bolanho,
Via G EE
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Carrefour

( 9 ol = @ 16:05
5 T Balgesi
-

x'rE (BFA) HMARI

KEBEATNEKZER, ETHENEHTNAZZNEBES MERMHK, B 1959 F
TEAERILIK, RFBESICEEAKRET K, 30 ZTEREE 12225 R('1E, MAEE
1975 FELR—EERENL T ZENHFe BT RAEMBREEI, KFBERMEHELZEN
A, itaYER UELEBYAHZERIZE EIIRRS.

Phik:
EREKHBZHBRARE, XREGFEReSEEATIZINMEINIFAEMI, A TERX—B
PR, RREEIE TikTok BEIERAMT OFH IR, SSENWYIRLIE B A,

HRHg

ELEREE MR E—MEE, XREMNEOHIFESENANIGNE, Mgt ETE
BHF M TikTok BIREIEM. KKRES TikTok BRERI T LU 2O &, FIB{EsE
NS B P B &S IEEY,

M, RERTTIEANNE, B SEMRESIEWYENLG, BEIomXEET R7IB
£R, SHREMNENMTENRERET SABRERS TkTok RANFR, SBAERRET. A
TRERXAEE, tiTRERZBIFMEISAF BRI FENEEREERSR R ESEIN AR

iRE,
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AT RX—HRBETTE, RRERAT AppsFlyer RREZMRLE, EARFERES
ERZBRLEREEZADERAFE. REGHNARRIIRKB T BEHEE A5, T
HEZ B mhER R @RI AP

StRER, RFBEFAT TikTok BURZFEM (ACO) TR, ZIT AR SEMAXRA
RIBBARBIFHIREM . BTXRAT XMHRE, XAENNAREEN S HEHRE
(ROAS) #i B FitR®=, MABIFIA AppsFlyer & mEMAEHENE NEHRERNIR,

AT E—DHRN SRMEBRY, KRBEFIBS ASIRER Xurrasco FHBABLIEE
afE, #—PNE@EARIFER RBE,

“M5 TikTok B1EZ#], ENEMABRER MWitfnE

3 MRBEE, EREE, ENAREIEEIRRH LAB FiE.

XM EERENERIRIEMNEMN—B 9, RS
HIREIFEE, MTEEBHERAIY K #ME, RENER
A=, WNREE TikTok WS, REFHNEHMEANE
ERE, XPTBMARTsEmEMKI., ”

Yohanna Marinho

i@ (BA) BKERSE
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R34

MAZEB N AIRREHSARATEHEESFNRIEERTITZEN. ERERE=TAR, REKEN
MR T 29%, HEAPEEKT 1%, TikTok EEMRAEIRRAEES — LEMRERE
AR R E M IR EEE 3 18, Xurrasco FITERSAT SRR L AHE, MIEKRE
B3 300 HR, SEEK (CTR) BHEE 50 S5 L,

BAME, XEERTTEH T KRBT, TOURTENEWHREIERERE RIS
- Ju

“¥{15 TikTok #1 AppsFlyer WS {ERFKNIKEI T HBUIER
& IR B EL R AL, LERIEEH, XEEEF
ZUURAE KBS L FPA B chFAIRVIB TR AEr 2
FIENIF R ThEREIR, REERE, FiNGIFELEE
¥, SBEEZ(EHFIERKNUEMRAR, EAIUS
EiiR, FEMNNVEHITHIEARF TikTok 1 AppsFlyer Y
85, ”

Anderson Hiroito

xFE (BA) BKNAER
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28
E—F5 7 F A AppsFlyer # TikTok BB R ERBEEI MR L BBV RYINES, &~xES
EMARBERL R, HERESISIFRFERMI.

IRZ2 AppsFlyer #TF?

Bow
& AppsFlyer SDK &3 Z{RHY Android/iOS A H
SERIERER, RAILUKBEIAREXRRE, FHmeEE. XAt

REZZ AppsFlyer WEF?

g1¥

ifia] AppsFlyer Partner Marketplace &
R TikTok for Business XHHEEEETUE,

>REMEF? A “NEEL” , Fig TikTok kS

F2F

#17& TikTok for Business X% (bytedanceglobal_int)
R KEXE R, BEEE YRR TUE. £ Wi &R,
I “BRZEE" Ax, BREZAXEELT “4TF K&
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https://support.appsflyer.com/hc/en-us/articles/207032066-Basic-SDK-integration-guide
https://hq1.appsflyer.com/partner-marketplace/partner/bytedanceglobal_int-ad_network
https://support.appsflyer.com/hc/en-us/articles/360002254918-TikTok-For-Business-campaign-configuration#setting-up-tiktok-for-business-integration
https://support.appsflyer.com/hc/en-us/articles/360002254918-TikTok-For-Business-campaign-configuration#setting-tabs

B3L
AoE 5 TikTok for Business BI3T 1%
B EHREN . J[FEEE. A, TSRAIRRFED~REXIRE, THS

TikTok for Business Y1,
EEIFS

BLy
{£ TikTok _EBUZEHET R
B TikTok 5 SBT S, HAmRERSBN Hr &, A5, &% e

i, S &5

\?‘prsFluer ’ d'TikTok


https://support.appsflyer.com/hc/en-us/articles/360002254918-TikTok-For-Business-campaign-configuration#setting-tabs
https://ads.tiktok.com/help/article/campaign-set-up?redirected=2

BENAREFIRI
EESHHMPINBET S0, [TEENE EMEER A TSRS RIS E
FENENEERARRENAER. AT 2ERLIRORET R, (REERIELAXIIANM
HREEHRNNANE LR RN BN E KR,

BIEHIRG, STREARSE4HTRL
X BREMHITR R E— D BI AppsFlyer 89 SDK BH5 TikTok EBIF R E4BIFRIR
FEMHITXREL, X—D A LUTE AppsFlyer B3R ER PERTTH

MASRM: RFNATHEREANMEVFESH, FHRFEBRNEIRES M,

BEX: WFIRXFREMEEHNWES, BJUEERBEXEHIRSIE TikTok ERIIRES
o

SDK event name Partner Event identifier Sending option

[ aof_app_opened v ] > [ Lanuch_app v ] > [ This partner only v ]
[ app_login v ] > [ Login \4 ] > [ This partner only v ]
[ Purchase v ] > [ Purchace v ] > [ This partner only v ‘

(+] Add Event

< Back to list

NRIREAT FERRRE X NEHMIREENAFEBEHEARKIER, HHNREENEMS
BT, EZH AppsFlyer M TikTok EXGikE . (MARNEAEESTIES) o

\?‘ﬂppsFluer ’ d'TikTok


https://www.appsflyer.com/resources/reports/in-app-event-measurement/

revBiREt4a?

7 TikTok LIRBIEEHEHEET RIIRE—F 27 TikTok I HEBRF S

38,

TTAM AT B#Hx:

1. K5 EZ AR RE/RAIRN A

2. (B RENENSRFITEER

ETTAM L, (FEBEEZFEECZMNAREHRT RIIELZCZMNABE

TikTok: ads Manager

(TTAM) _EH 7€ B2 ¥

HIEr- 25,

o Campaign
- Advertising objective Create new Use existing
2 Ad group
B 4 Advertising objective

@& Reach
Show your ad to the maximum number

Video views

‘.1_5 Community interaction
Get more followers or profile visits.

@ App promation
t more users to install and engage

with your ap;
[f Lead generation®
Sfieti et iorvo

Website conversions
Dnve valuable actions or

$ Appsflyer | ¢ TikTok



RPKEE RS |

NRIRBBEAREIRINAR, BAMBREHE RIIZEIRAR KPI BIEEEE,

Installs

Clicks .
Conversions

Mobile
Measurement
Creative

Testing

<

‘H

2 ah AR (MAI)

RN B TEHE

TikTok B9 MAI 7= 53853 137 B P2 B 483 SR BIRAO R FO S I TR SR TR ML, A TRESHIR S|
1 P P SR A R A,

RN AREE RYIKRNAREE—F, TIEM HRAIUGIEEEHNAT SR,
HEEARSAP#ITERED. 5ISMITETENRS

MR BIRERNAR, BiEE "RE" FAIRNRLET:

Bidding & Optimization
Optimization goal

Install £

The event's attribution settings are based on your settings in Attribution Manager Edit now

AR BRIRIOS 14+ TR RYIY, BEANANATIN LR EEHI T,

Flyer | d" TikTok



BEHHET &Y

MR BEMRENRAFHITEEHE, BAMABEHRE RYIZEIRAMN KPI RERE,

Engagement

ok Growth

ROI
UX

Optimization

Retention

FABEH

S5 IME AP E(RBN B REITH
BINABEHXTUGE, (RAIUATESIEE L& T RN A RS BRI .
XEEHRS NENE. REMENESABNE. RBFT EZHERENE T,

NTRESEUR, REILERTEERNRMAKTE, AIRRERNAGER. ATRED
MABMHER, (RAILREIPREMRIFEASZAFEIZBINZ AR, &R LUHRR R R

IRIBIREY BARESRHET RTISEE:

Campaign type

App promotion type

O App install

o App retargeting

? Flyer | d" TikTok



et A PSRN B BB E HEE RYIRVA SRS

FZRRHEH1 (AEO) Hr-FZ71

IREXA] B =R E N AN SR F

TikTok Y AEO it HERIUBEE L E A I A B NMENNARNSHNAF, TikTok 2
HY—RIIEANNAREFETMA, SEWE. MAWYZE. T iTHES

AEO FmZFF EERBNENABASZHFNRERT RY, HRERATEIIFNAEHMLKA
BIRNEEHRET R,

HWRAREFHITRMN, FEENMRNE AL REZNEMG

Bidding & Optimization

Optimization goal
In-app event N

o Ad groups under the current campaign must all use the same optimization
goal and cannot select a second goal.

The event'’s attribution settings are based on your settings in Attribution Manager

Select in-app event

Registration N

AR BRIRIOS 14+ BB RYEY, BEANANARNRESHITHLIK,.

? Flyer ‘ d" TikTok



fHEMRIL (VBO) #Er 25

R EIMERRF

TikTok # VBO RISEMIBIES MMEMBERI S0 5, BRI SR E,
TikTok B LUZEBHT - t5 £ B E B A AIAEIEITMORLAT LB B S M2 AR

&8I VBO, fRAJLIEEZHXMEMERTTHA, IRSHE RTIBIROAS, HBIFER “&&fM
8" 3 “®RIXROAS™ N REEHI—HM, H—TEXIRBIETHNE.

HIMMERITRUE, FE “REMNE" H “RIEROAS” ZiEl#{TiERR,

Bidding & Optimization

Optimization goal @

Value A

The event's attribution settings are based on your settings in Attribution Manager Edit now

Bid strategy @

Highest value

Spend your budget fully while maximizing purchase value. See more

Set minimum ROAS

@ Bi). SirER “SKaME" B, TkTok I ERASLUBFESHMEN B, Hit
MWW EMERTHN . MRFEERMEIFINER, XEHEEGIRAVHE
2 5IBYRER,
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HEER R RS (SPC)

TikTok £ BohBIE BRI 2% (IXPE Android)

WAL B RT (SPC) B TikTok B MSEISEALRASR, FANESIBARTRI,
SRE R R BAE S BT

B RINTEAFEFoTH, RFBMFRELVENGE. RFENIEIFERS, FRE
RMEMBEHEBR. DEME. EFETEXKMK, HFEE#ES RIINEIEREM. HRNT
TERITBLLNAZ 4G SPC AL IE,

Campaign type

App promotion type

o App install

O App retargeting

Smart performance campaign

MEBTER
(1ZPR iOS)

RN BRAREIRIA B TikTok BIRMAIRTIE FRRMFNNBER, HRBPREE
Apple App Store FAT 1%L FB BYIEDL,

3 i0S 14+ AFIEFEAAVF IDFA IRERRS, WANMARNZRHTEIGAF AL, B3 HR
EMRZURBIE B R ESBHRAT SRBEIR.

? Flyer ] d‘TikTok



7£ TikTok £ XIRRXIHRY 12 MEELLES|]

- EERNAREFAET RYIRE, BARERI LENMRIK. AR, AT T2RAKME
Bix, FaZFiEmMEHRINBAEHRK.

- BINFERTIR MAL, AEO 1 VBO I~ RFILURISRIEMR.

- SR AREHT R AEHR KT R RERA BN,

- fEF TikTok XEBEMS BEIERINEE, MiXZMREZHBEMILE,

- fEA TikTok BEXZRFNEFXHINE, EEMNENERR, HABIBEEXZEAR
BIZMBIRZ R,

- BIERABEXZARTHEASEHZAR, WA TRHRENAREHAPH#HITEER.

- PEEZHIENAENKP LRE RV BIENZ T IKP BEEMNME,

- FERNMET R TR 3-5 M SHEAMNTSA, BETHISH TR, AR,

- BT HAER -5 AT HEE, BR ST XEF—RTECIE, BRRATERHE
K55

- XFEIMEBRETO - BAFE/LRBERFE S FHEEIRILIEE.

- BRRZEIN50% NEFE, HEERXIEMNEZFARAHRRAIRE,

- REMHE RIBHERTE, MR, HOH SLIEMEERTE, JRISBF
SIFERER IR, B0, BAIFREBOFHE RIEEFEED 24 )\, AAX—EXRLE
ARERSRERTERE,
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e 21

el FES i BE: b kg

MARGEXTES AFERIRERIESEANNINEEREE, #8) AppsFyer 24
HEI0EE, (RRILIOVRAS AP RIVIEE R R, NTIEMREFIRS| EEHME.
SRR BT,

RE—NERNTE, (RILA]LUSIRE AppsFlyer ZARE RS 2 TikTok. FTIEMEKEY
TikTok "5, HERESRANERBIRNEERET R

EEELL T E, ¥ AppsFlyer Z AR A B TikToko

£/ AppsFlyer 2RI Z0IThEE, FIREY TikTok #EI™ RFICIEEEMIA S Z R0

Increase loyal users LTV_Tik Tok

@ mua L]

? Flyer | d' TikTok


https://www.appsflyer.com/products/audiences/
https://www.appsflyer.com/products/audiences/
https://www.appsflyer.com/glossary/active-users/
https://support.appsflyer.com/hc/en-us/articles/360013960577#tiktok-for-business

R - EEhEE R ST

FEUEFD, FEUTLEISIRTEUTRANAD ERMERRESEEWIR: EIX1L X
NEEHSIREIN A, E3X 60 RAMESHm, BAEIE 1L XRRNKEEEME.

HMARXT @ ERE TikTok T SHNEIZREAME, BHTFEEFEEBWEFRNG LTV
%, WstISRER, REtbiI4EMmErynIgeit.

No recent purchase T
Did not make a purchase
inthe past 14 days o e

N

35-50% OFF

ALL SHOES
. N
AN
K
'Y "o
Active shoppers Active users Wt Otomment D e Personalized
Made a purchase in the Launched the app in the " EEeL= Based on previous
past 60 days past 14 days purchase behavior

SRLTI - BEHRMIKENE LTV AE

TEULZFITR, (R7E TikTok LI P IREUE RIIB AT LUERBMZ R, RETUE RS
B LTV EXRMEEBUTTARIENARRR & WARIMES 10000 &3, #8
I E 12 TARBRBEIER.

High LTV
Has a balance higher
than $10,000 LN

will T w1605

)
‘t

Pick and apply for a
loan today!

Apply for:

AN

[ [
Borrower o G, XUamel: Ea Personalized ad
Took a loan in the past s RRwa = Based on lookalike
12 months
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FIRZE—BUEr RIEFEMIIERUINILE, RAPRENRSEHR
RS ERE LA R, MKAH ROAS BILEMBHIERE. 197 EHLHIREY
TikTok 1 R EVSTUREIR, (TRERBRIFILKE, RS LERREFASKIANN
(R TR

ROI360 2 AppsFlyer BY ROI BTEMRTS S, ILIRAILURIERSTE. /EMMRHAEFENR
ANBUE, BIEHET RIINANTNE 2 ERR.

ESLAY. e, /EM T AR TikTok RYSHIEFEM T RBIUIN, 1EEFALZAPI A SN
AP IR,

Day-0 ROAS it

LGP, (FETLER—XRRFBEMEIIRRT Bl R AppsFlyer #IEER (BIEHES
5. B¥4H) BYERE, IRBUME ROAS BY TikTok #E™ &5, HREIMAMRERAIER TikTok &R
5, URAKREMBDNERSE. BRERESR, BICFRERLEIHET MR,

Day O
el Campaign Users Cost Average eCPI Day 1 Day 2 Day 3
Source paig g y y y

66.43%
bytedance TikTok_Retention
Review zer
eview day zero  ([BESEE B -0 5178%
bytedance Android...AEO revenue column
) 4L46.26%
bytedance iOS_VBO
bytedance Android...AEO 45.34%
bytedance Android..VBO 41.84%
bytedance TikTok_iOS 374L3%
bytedance TikTok_Android 3525%
bytedance TikTok_UA
30.05%
|dentify - “
bytedance TikTok_SPC underperforming ________
) 6.03% Pause the campaign from
campaigns e

¢

¢

wasting your budget while
exploring the reasons

Flyer | ¢J* TikTok


https://www.appsflyer.com/products/roi-measurement/
https://support.appsflyer.com/hc/en-us/articles/6722785184913--Beta-TikTok-for-Business-advanced-SRN-integration-setup#cost-tab-for-cost-clicks-and-impressions
https://support.appsflyer.com/hc/en-us/articles/6722785184913--Beta-TikTok-for-Business-advanced-SRN-integration-setup#ad-revenue-tab
https://support.appsflyer.com/hc/en-us/articles/6722785184913--Beta-TikTok-for-Business-advanced-SRN-integration-setup#ad-revenue-tab

FUH AppsFlyer I2 AR 7 MEYPES|)

- FREE TikTok T RIS SCIRRMNA], HIRROAS Ak, ¥R HEI=
FILUSIRBY Y 2R AR (CPI) B R —F

- IRIEFENMZFITARIE, MAFRIET ERITETMENN SeIE.

- BETEIREY TikTok ¥ RIENIBESEIEM—E05, U7 R RYIAVIEIEE IR
HEIFME,

- RNEBE - FANBGEEXEE, VAREHHIENNAEREARRRLAAR, EE
MIZEL, JUEHZEL, REZ, EENEFHUERRS. BERERBZNEMXK
KIS EE. TRAFTTH, BEFEXRSE, SNRIESILIREET RILIE
TR THER. MEFHEENRENE, HEIRIT

- BEENEY - BRBSENRCARNES, RAERFAHITHEEM K.

- 181Z AppsFlyer Data Locker 5 TikTok BZE SWANBRPFERBESERIE, XWTFRFP
REMUEXEE,

- ERASEATEE, HHASNITHNRERKEZBANADIZR. KAREMFA
RVEHEME, T 27 ELRNRRHATAIREZI, UEERASZRIAENE

B85




w$ Appsfler | ¢ TikTok

AppsFlyer # TikTok 333&
LR RS




BRSTEHEE

AppsFlyer 5 TikTok BYHER] LAAPREVIET &
PIREESRIETRAR, afEFaEMERARE.
17l 45T SKADNetwork IR MAREMH
CE. £REGRARNETES.

Audiences
n {®) New ruk Select from my aud
Tatkto Doc App Madi ppointm: month

HEMBASIEN 25 IRE

AppsFlyer B9 ROI360 /R 5 B2 1FZMIHFER
WNEBY D K Z N RLEER S, FEL & /LR
MHISERS ORI R ATTE), FRAEETEM

ROl ["HERREFEMUINTZIEREXINEE

B, AppsFlyer =i@id APl ZUL TikTok &5 HI5HE
. REMBRREE. Lth, AppsFlyer TS
TikTok HZHUMNEGE, LA IREUE

25,

User acquisitions overview

Clicks

Revenue Installs Non organic installs
$652k 291 k 59.78M 556K

Organic vs Non-organic installs

TikTok M RYIMIEERE

BFEmARA7D ERB AppsFlyer RRHEZE
TEHREESNWATE, TRFHESRRHE
EHEHEMAFP KRB RYIBVIE 0,

*BRI%TF Beta M ERo

ROAS
Day 2
\\\\\\\\\\
100% 4% 36% 7%
$46 $52 $7M $85
¢ Lan B = &L
$87
DAY 14

TikTok for Business $986

® Organic $276
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https://www.appsflyer.com/start/offer/?promo=1kgz9wy1&enrichment=a0dd123ef88cca41471631003fa75bfbff88165f7f4aa8040e7d4da149771159159254bde5ef8b1189bf4809a9bb7a813cb87a542ba6e50b3e544b2bd7541f5d2380e3ccf4df750c3a543d72f315182cad8bf22f40ca7b6bba340e6474ea5e33d5bfd7434961e91aa94d74d9feb901248d287a37fdd6802b401469bbd9d4385dc37149029af9f620a2e148da0854e5e745fd34eff25adadf9aa4d9be6a035023a09e7dab75a98d43ef7e200ff772a2f474f1549eb6
https://getstarted.tiktok.com/brandnew-global/?lang=en

