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#IERIR: .Numerator 2023 Holiday Intentions Preview
https://www.driveresearch.com/market-research-company-blog/valentines-day-statistics/
https://nrf.com/media-center/press-releases/consumers-plan-increase-valentines-day-spending-nearly-26-billion
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#HEFRIR: White Shark Media: FROM ROSES TO REVENUE: VALENTINE” S DAY MARKETING TRENDS
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#3ERIR:Combin; Adjust; NRF; TikTok Marketing Science US Holiday Research 2022, conducted by Material
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¥iEsRIR: TikTok Marketing Science US Holiday Research 2022, conducted by Material
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#valentinesday - 18.6B views
#valentinesdaygift - 1.3B views

# valentinesday2023 - 862M views
#happyvalentinesday- 797M views

#valentinesdaygiftideas - 285M views
#valentinesdayoutfit - 228M views
#valentinesmakeup - 653M views
#valentinesdaysnails - 100M views
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BUESR . TikTok for Business 2023 &£1-28
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The way to win me over is

Food. Always food.

On Hinge
One year ago today

Thisgthree/dotsgeyeliner,

tipcan helpbeginnersslay,

their/date night!

’

#maket.thutorial #diyvalentinesdaygift #easyrecipe #targetvalentineschallenge #howwemet

#IESRR: TikTok for Business 2023 ££1-2H8
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play now CTR 3.6%

50% off CTR 3.9%
Download now CTR 2.9%

check out right now this game get yours today
tryit black friday I get it

get yours now

downioadnow Tr€€ shipping free checkitout

christmas50% off for free swipe left
getyours PIAy now you guys
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